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Coin Up believes that giving is deeply personal and can be powered by the strength of
collective generosity. Since 2016, our app pioneered effortless, informed, individual
donations as the first mobile donation app approved by Apple’s App Store. By rounding up
the spare change from everyday credit or debit card spending, our app guides new and
existing donors to discover causes they care about, set up automatic, recurring giving to
the charity of their choice, and share the positive ripple effect of their micro-donations.
We reward our users with a monthly “thank you” message and a 100% tax donation
receipt. This means our users receive the credit, and the tax benefit, of their entire
donation, no matter how small. As a result, Coin Up users have a more personal
connection to their philanthropic actions throughout each step of their giving process. 
 
While the Coin Up app set out to make it easier for individuals to support the causes they
felt most passionate about, the experience also inspired our own passion for ambitious
goals that accelerate change in the social impact sector. We look forward to continuing to
expand our impact as a charity-focused, social impact driven business.
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ABOUT US



Next-Gen represents the future of philanthropic giving. With total giving in the U.S.
declining by -$3.29 billion dollars from 2020 to 2021 when adjusted for inflation, helping
individuals feel confident in their everyday giving is of high importance.  This generational
group of Millennials and Gen Z holds a significant place in the future of everyday giving
because of four defining characteristics with great philanthropic potential. 

First, these two generations are more racially and ethnically diverse than any previous
generation.  It is no surprise that Next-Gen places a high value on “intersectionality” from
their personal politics to the social issues they choose to support. Intersectionality refers
to “the complex, cumulative way in which the effects of multiple forms of discrimination…
combine, overlap, or intersect.”   To them, race, gender, sexuality, and class are all
intertwined and must be viewed in this collective way in order to make lasting positive
changes.   Next-Gen has already made significant national and global impacts through
large social movements, each fueled by the digital world. Millennials and Gen Z feel a
shared responsibility to ‘actually do something’ by following through with the maximum
impact to the intersectional issues they view as crucial for a better world. Over the last
two decades, Millennials launched and led the social movements for Dreamers, Occupy
Wall Street, anti campus sexual assault, and Black Lives Matter. The lasting effects of
these movements “constitute a new political generation, whose lived experiences and
worldviews sharply distinguish them from previous generations of youthful activities.” 
 Gen Z’s focus on climate change also reflects this desire for direct, effective action. Their
mixture of frustration and determination is best summarized by Greta Thunberg telling
world leaders at the 2019 World Economic Forum, “I don’t want you to be hopeful, I want
you to panic. I want you to feel the fear I feel every day and then I want you to act.” 
 Finally, as digital natives, NextGen grew up using technology as an everyday tool for their
social lives, work lives, and personal goals. Their ability to navigate social media and their
communication preferences have enormous potential to impact the philanthropic sector. 
 
So, what does Next-Gen’s everyday giving look like? In 2018, a Blackbaud Institute study
found that 50% of Millennials gave to an average of 3.5 charities, totaling $20.1 billion. By
comparison, 44% of Gen Z gave to an average of 4.6 charities, totaling $3.2 billion. 
 Unsurprisingly, with less stable employment, housing, and educational costs, Millennials
and Gen Z choose to give in a variety of ways beyond monetary donations. 

5COIN UP

STATE OF NEXT-GEN EVERYDAY GIVING
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